The annoyance presented by the residents in the historic centre of Malaga, due to the impact of tourism is analysed. The study area is affected by a declining population and problems presented by residents in intense tourism spaces. The existence of tourism-phobia and the elements involved in it are examined. To this end, a specific questionnaire was produced about tourism-phobia, 378 surveys were distributed and completed and 10 semi-structured interviews were carried out with residents. Likewise, a thematic map was created, spatially identifying the main problems relating to the nuisances to residents. This research is the first study that analyses tourism-phobia by using statistically reliable samples. The results show the existence of a group of residents who are quite Receipt: 07.07.2019 Acceptance: 13.09.2019 Publication: 15.12.2019 This study is published under a Creative Commons Attribution-NonCommercial 4.0 International license.
impacts receiving less attention. In general, studies relating to impacts have revolved around the need to adapt tourist activity to the principles of sustainable development and to the participation of local communities in tourism development processes (Butler, 1999; Richards & Hall, 2003; Harrill, 2004) .
The enormous tourism growth experienced in recent years by some tourist destinations such as Barcelona, Venice, Paris, Palma de Mallorca, to mention just some, has shown the existence of a certain social protest movement in the face of this growth; and, on the other hand it shows that the intense growth affecting several destinations is part of a global phenomenon that generates similar problems to the globalisation of tourism intensity. In recent years, the perception of residents of tourist areas affected by intensification of tourism or overtourism, has changed from a positive or neutral vision to overt annoyance or irritation, which has generated a certain debate that has been conveyed in the media, an innovative aspect in the field of tourism. Regularly, almost since the start of mass tourism, in almost every country the media has depicted tourism as an activity unrelated to political or social criticism. Also, the existence of social movements in the local communities affected has been an important factor. The problems identified by the most affected destinations are similar, such as the excessive exploitation of natural and cultural resources, the privatisation of public spaces, displacement, labour exploitation and residential tourism speculation (Hiernaux, 1999; Bonilla & Mortd, 2008; Blázquez & Cañada, 2011; Sosa & Jiménez, 2010; Cañada, 2010) . Some centres and historic cities suffer the consequences of the process of commercially exploiting their resources and public spaces and the role of the residents is relegated to the background (Rivera & Rodríguez, 2012) . These historic centres have become a space devoted exclusively to leisure, where the processes of gentrification and dramatization mostly correspond to the concept of a "themed city" for tourism (Baptista, 2005) , that creates new places and uses for tourists and not for residents. These problems have acquired a special significance in the most important historic centres and those global brands or distinctions, especially the ones that are World Heritage sites. The problems of the local population in these spaces increase in relation to other tourism spaces; intense mass tourism, depopulation, increased rental and property prices, the disappearance of traditional business, property speculation, noise, dirt, problems with civic coexistence, difficulty and limitations of access, the lack of facilities for the population, the disappearance of spaces for the local population to socialise, among others.
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Malaga is an example of a city that has experienced strong growth and tourist transformation within a short space of time. This process is especially observed in the intense increase in visitors and tourist apartments, alongside the disappearance of the activities and traditional functions of the historic centre. Malaga is currently withstanding similar impacts to the aforementioned cities. The local population is observing that its usual environment is being occupied by activities aimed at attracting tourists, and it feels alienated and excluded from its own space.
The objective of this study is to analyse the level of irritation or the possible tourism-phobia that the residents in the historic centre feel due to the impact of tourism in the historic centre of Malaga.
The secondary objectives proposed are:
O.1. The creation a specific scale to analyse tourism-phobia.
O.2. Sociodemographic analysis of residents in the study area and their relationship with tourism-phobia.
O.3. Analyse the spatial distribution of aspects relating to tourism-phobia.
The main contribution of this study is the measurement of tourism-phobia, as it is a notion that has not been sufficiently studied. It is the first study that proposes the measurement of this phenomenon via a statistically representative sample, as well as qualitative analysis.
Theoretical context
The debate around different concepts linked to the annoyance or irritation displayed by residents in tourist destinations is varied. This is due to the extensive terminological confusion around causes and processes. According to the Royal Spanish Academy (RAE), tourism is "the activity or action of travelling for pleasure" and phobia is "an exaggerated aversion to someone or something". Thus, it can be deduced that tourism-phobia is the fear, aversion or social rejection that people feel towards tourist activity.
The annoyance or irritation displayed by residents in tourist destinations is not a recent phenomenon, despite the fact that it may appear to be so, according to what the media depicts.
The benchmark study in this field is the tourist irritation index created by Doxey (19759, subsequently this vision has been completed by other significant studies such as Butler´s destination life cycle model (1980) , which warned of the problems that a destination in its latter stages encounters, and thus, also its residents. Likewise, in the 70's Turner and Ash (1975) pointed out the cultural impact caused by tourism on host societies. In the decade of the 90's, mass tourism Boletín de la Asociación de Geógrafos Españoles, 83, 2823, 1-32 practices were condemned in different countries in southern Europe that were producing some protests (Boissevain, 1996) .
In Spain, the first mention close to the concept of tourism-phobia was provided by Manuel Delgado through the term "tourist-phobia". Delgado (2007) defines this concept as a mix of scorn, distrust and contempt towards the figure that everyone calls "guiri" (slur applied to foreign tourists). He adds that he considers it to be "a kind of replacement xenophobia that is targeted at people who are not from here". The author draws attention to what he considers to be the main problem that is occurring in some destinations, "not the fact that there are tourists, but the fact there are only tourists". The tourism management of the historic centres is causing the emptying of people to make them spaces solely for business (Delgado, 2007) . Donaire (2008) specifically mentions the term tourism-phobia, referring to the studies by Doxey (1975) to this end, and making this discontent coincide with the latter stages of this model. Donaire proposes a pragmatic approach to the term tourism-phobia based on the rational management, both of the flows of tourist mobility and the structures for receiving and accommodating tourists in cities.
Subsequently, Huete and Mantecón (2018) and Milano (2017 Milano ( , 2018 have linked tourism-phobia with a certain social opposition and criticism of tourist management. Milano (2017) describes that social criticism within a context of social organisations and residents outlining their disagreement with certain tourist activities. Huete and Mantecón (2018) coincides with Milano by pointing out that what the Spanish media considers to be tourism-phobia is essentially a social critique of certain aspects of tourism. Tourism is a very significant part of the capitalist system and the problems generated by tourism are part of the externalities that capitalism causes (Milano, 2018) . The globalisation of economic activity results in the problems exported by tourism being localised in any destination around the world, especially in global cities and in iconic destinations. Milano (2018) criticises the fact that the media has given the term tourism-phobia a touch of media sensationalism and political exploitation which has concealed the grievances of associations in tourist destinations.
The discontent shown by residents in tourist destinations with a high level of intense tourist activity is repeated in these places: an increase in property prices, the privatisation of public spaces, a decrease in the purchasing power of residents, precarious employment in the tourism sector, the loss of traditional businesses, an imbalance between the number of residents and visitors, environmental impacts due to noise, waste, an increase in the offer of accommodation via online platforms, a significant increase in cruise ships, etc. These problems suffered by destinations are Boletín de la Asociación de Geógrafos Españoles, 83, 2823, 1-32 explained as a consequence of overcrowding, tourist saturation or overtourism, terms relating to the volume of visitors, and tourism-phobia is another derivative of the management problems of destinations (Milano, 2018) .
Criticisms of tourism labelled as tourism-phobia by the media, are part of a shared phenomenon spread across numerous destinations, and not limited to Barcelona and Venice:
• Gentrification and touristification processes in Berlin (Füller & Michel, 2014; Novy, 2016) .
• Tensions due to socio-spatial transformations and touristification processes in the favelas of Rio de Janeiro (Broudehoux & Sánchez, 2016) .
• Social unrest in relation to housing dispossession and the processes of urban revaluation and touristification in the historic centre of Palma de Mallorca (Vives-Miró & Rullan, 2017).
• The emerging discontent and irritation regarding overcrowding and socio-spatial transformations in the centre of Amsterdam (Gerritsma & Vork, 2017; Pinkster & Boterman, 2017) .
• The emerging protest movements relating to the impacts of tourism in Paris, especially regarding the proliferation of tourist apartments (Gravari-Barbas & Jacquot, 2016).
• The so-called Airbnb syndrome in the city of Reykjavík (Mermet, 2017) .
• Protests against cruise ships and the increase in cruise passengers (Vianello, 2016) and the consultative referendum held in Venice.
• The protests of the people of Hong Kong against Chinese tourists (Garrett, 2016) .
• The emergence of resistance regarding the use of land and local resources in Goa, India (Routledge, 2001) .
The most striking example of the destination most affected by these problems is probably Venice, to such an extent that what happens in this historic city in relation to tourism has been called the "Venice Syndrome". This label emerged following the documentary "The Venice Syndrome" filmed in 2013 by the film director Andreas Pichler. The documentary outlines the main problems that the inhabitants of the city suffer in their daily lives. One of the greatest problems is the arrival of large cruise ships which have a serious social and environmental impact, in such a way that associations have been created against these vessels (Cominato no grandi navi-Laguna bene comunale), and it has exacerbated the problems already suffered by the city: severe depopulation, increased prices, pressure on cultural and natural resources, etc. (Troncoso, 2018) . The fact that only 25 % of visitors stay in the city is a sign of the strong pressure that the historic island is subjected to (Troncoso, 2018) . Venice has become the most prominent example of a city being transformed into a theme park for tourism.
On the other hand, some authors highlight the fact that there has not been much in-depth study of the process that leads to the irritation or annoyance of residents in tourist sites (Postma, 2013) . In tourism research into this field, Doxey (1975) was pioneering by identifying the negative impacts that tourism brings with it within the community where it takes place; according to his research, the local population goes through five stages (euphoria, apathy, annoyance, antagonism and surrender) of behaviour caused by tourism. This study highlights the fact that to begin with tourists are welcomed in the destination, they even represent a positive development (euphoria), until in the interaction between the host and the visitor, a certain apathy or indifference begins to develop towards the visitors. Lastly, the latter two stages (antagonism and surrender) are where we could situate the tourism-phobia phenomena, as in these stages the residents begin to reject the excessive numbers of visitors and display irritation as a consequence of the reciprocal impacts between tourists and residents. Other authors reject Doxey´s model of linear progression over time and point out that in the specific case of Barcelona, the attitudes of rejection and the factors that cause irritation among residents vary over time (Zerva, Palou, Blasco and Donaire, 2019) . Postma (2013) points out that there is a need for more detailed and deeper research about the factors that contribute to or specifically cause the development of this irritation, with the exception of the article by Doxey (1975) and the authors who cite him, or complemented his study, such as Murphy (1985) , Fridgen (1991) , Ryan (1991) , Matthieson and Wall (1982) , Wall and Mathieson (2006) , Vanderwerf (2008) and Milligan (1989) . Rátz and Puczkó (2002) tried to identify the factors that affect this irritation. For these authors, this attitude differs according to the specific characteristics of each tourist destination and the local community, and can develop in four dimensions: (i) according to the impacts that the population receives; (ii) in relation to the situation of the labour market and the social characteristics of the community; (iii) impacts at an individual and family level, and (iv) Impacts on natural and cultural resources. Subsequently, studies by Postma and Schmuecker (2017) , identified ten areas of potential conflict that could lead to irritation and tourism-phobic behaviour by the local community. These authors point out everything from physical places (city centre, shops and museums) to behaviours, rejection or adaptation, the economic situation, conflicts between residents and tourists about the use of services, etc. The authors propose studying the phenomenon from the areas that cause overtourism.
Other authors (Alcalde, Guitart, Pitarch and Vallvé, 2018) highlight that the concept of tourismphobia has been used in a misguided way, confusing the social discontent due to too many tourists with the rejection of them. The authors themselves reject the idea that there is tourism-phobia in one of the centres most renowned for this phenomenon, Barcelona. They limit the discontent to the Boletín de la Asociación de Geógrafos Españoles, 83, 2823, 1-32 problems with coexistence and management of tourist activity. Others insist on finding out the factors that further encourage resilience among residents and make them more capable of adapting to the impacts of tourism, even in historic centres, such as in the study of Janusz, Six and Vanneste (2017) for the city of Bruges. A return to the analysis of the theory of social exchange is proposed, this theory has been extensively studied in research about the attitude of residents (Almeida, Balbuena and Cortés, 2015) .
Simultaneously and as opposed to the concept of tourism-phobia, the term tourism-philia arises, which refers to the perception of the positive effects of tourism on the local economy and society (Zerva et al., 2019) . This concept can be framed within the euphoria phase in the initial phase defined by the Doxey model (1975) ; in the later stages it can be associated with the discourse and actions carried out by tourism stakeholders that deal with potential positive aspects of tourism (Zerva et al., 2019) . Likewise, on the other hand, the positive perception and the support to the tourist activity of the residents who are located at the opposite end of the tourism-phobic can be pointed out. This type of residents who, although aware of the negative aspects of tourism, mainly value the positive contribution in economic and social terms (Sharpley, 2014) .
Method

Study area
The historic centre of Malaga that comprises the study area is identified with the ancient walled city of the Arabic era which was bounded to the east by the Guadalmedina River and to the south by the Mediterranean Sea. Along with this space, sections closer to the Arabic Medina have also been incorporated, to the north (Goleta, Ollerías, Plaza de la Merced Victoria and Lagunillas) and to the south (Soho and the Contemporary Art Centre, CAC), with the aim of evaluating if part of the tourist activities and their impact on residents has spread to them. In total, thirteen census sections have been selected which have a combined population that is not very high, in 2018 it was 13,874 inhabitants according to the figures of the census of inhabitants, who represent 2.4 % of the total number of residents in the municipality of Malaga. The section with the largest population and the most residents in the area of La Goleta which had 2,226 inhabitants (INE, Spanish National Statistics Institute, 2019) ( Table 1) . The size of the study area is 2.03 km 2 including the port, without including it, the area is 1.1 km 2 .
The most significant aspect of the population trend is the overall drop in residents, particularly the drop triggered in 2013 coinciding with the emergence of tourist properties in the city, since 2005
the study area has lost 1,559 inhabitants. The only section that has managed to increase its population in relation to 2005 is La Goleta with an increase of 191 residents. In contrast, the adjoining section of Carretería is the one that has lost the most people with a total drop of 600 inhabitants ( Figure 1 ). Source: own elaboration
The study area concentrates a significant offer of the city´s tourist offer, notably including 40 hotels and around 500 catering establishments (bars, restaurants and cafés) in addition to 1,085
properties for tourist accommodation which accounts for 39.6 % of the total of the offer in the city of Malaga in April 2018 (RTA, 2019) (Andalusian Tourism Database). The Figure 2 shows the strong concentration of the accommodation offer that exists in the study area. The offer of tourist accommodation has continued to grow at a fast pace subsequent to the reference given.
Analysis tools
This study used both quantitative techniques in order to find out the degree of annoyance of residents as well as qualitative techniques in order to further examine the phenomenon of tourismphobia specifically and to understand how residents view the main impacts caused by the presence of tourists in the historic centre of Malaga. 3. Assessment by residents of aspects of urban space management. The scale is comprised of three items: (i) I am annoyed that that the centre of Malaga is becoming a space for tourists and not for residents; (ii) I am annoyed by the lack of Council regulation in the centre, and (iii) I am annoyed that the Council has not listened to the opinion of its residents for the regulation of the centre.
The data was processed using the statistical software SPSS version 23. Different analyses were carried out, firstly, a descriptive study of the sociodemographic data of the population, secondly, an ANOVA test and a post hoc (Scheffé) test were carried out in order to determine the groups of residents with different attitudes relating to tourism-phobia, and thirdly, the chi-squared test was applied for the analysis of the tourism-phobia scale in relation to sociodemographic variables and urban space management.
• Qualitative technique. Ten interviews were carried out with residents of the centre of Malaga over the months from April to June in 2018. These people were identified through snowball sampling which consists of inviting participants to identify other subjects relating to the subject of study. This technique is normally used when you do not know the population that you wish to access. The size of the sample is small, but as the answers were repeated, it was considered that there were no new innovative answer patterns, they were saturated (Hernández et al., 1996) , which resulted in the end of the process to look for new stakeholders. The profile of the interviewees is that of residents in the historic centre of Malaga, who showed annoyance with tourism; the first belonged to the association of residents of the historic centre of Malaga and Soho, these interviewees facilitated the contact of other residents in the area, who had no relationship with associations.
The ten interviews carried out were semi-structured. This format is an essential resource for capturing the reasons, meanings and opinions of the protagonists of the processes studied (Dunn, 2010) . The questions relate to the existence of tourism-phobia among residents and the perception they have of tourism. The transcriptions of the interviews were analysed using the program ATLAS.ti., a tool that contributed to the reduction, coding, and organisation of data • Cartographic representation. A thematic map was created of the aspects relating to the annoyance of the residents, generated for the residents who may display signs of tourismphobia. The scale of analysis used is the census section and its representation was carried out using the program QGIS. For the census section, the average value of each variable used to measure tourism-phobia has been represented, along with the average value of tourism-phobia recorded.
Results
Descriptive statistics of the resident profiles in the study area
In this study, the sample is formed by residents in the centre of Malaga. With regard to the gender of the resident population, the female population predominates with 57.7 %, the age group with the largest number of residents was 46 to 65 years, (43.7 %); with regard to marital status, the Boletín de la Asociación de Geógrafos Españoles, 83, 2823, 1-32 group of married residents (35.4 %) slightly stands out. Most of the residents were born in the city of Malaga (57.9%). Those coming from the rest of Spain represent 24.3 %; another municipality in the province and another country amount to 6.9 % and only 4% were born somewhere else in Europe. On the other hand, the residents who have been living in the centre of Malaga for more than 11 years stand out (61.1%) and were the majority of the sample.
One of the most significant aspects of the population surveyed is the predominance of the level of university studies (52.6 %), which is related to the work profile of the population residing in the area, mainly liberal professionals. 70.9% of the respondents have not had or do not have a job relating to tourism, almost a quarter (24.1 %) have been linked to the tourist sector and only 5 % were linked to it at some point.
In the descriptive profile of the sample, a higher level of participation of women than men was obtained. The average age is around the age group of 46-65 years. The majority of these residents live with somebody, (married or with their partner), they were born in the city of Malaga, and have lived in the study area for more than eleven years. The majority are university educated, therefore they have a high level of education and their work is not linked to the tourist sector (Table 2) . 
Source: own elaboration
With regard to the analysis of the items that comprise the tourism-phobia scale, the residents of Malaga considered that the aspect that they find most annoying is binge drinking tourism with an average score of 4.35 out of 5, in fact 84.9 % of the respondents are annoyed a lot or an awful lot;
secondly, the inhabitants complain about the dirt and the bad smell of some streets, with an average score of 3.87 out of 5, with 72.2 % very annoyed about it; and, in third place, they outline Boletín de la Asociación de Geógrafos Españoles, 83, 2823, 1-32 their discontent with the bad behaviour of some tourists, which obtains a score of 3.67 (62.7 % of the respondents). Lastly, the noise caused by tourism is pointed out by 50.5 % and attains an average score of 3.15. These three components of the tourism-phobia scale are linked to aspects that have a direct impact on the coexistence between residents and tourist, and that have a more important effect on their daily lives. These annoying aspects caused by tourism contrast with the low level of irritation of residents towards the presence of tourists, which only has a score of 1.46 out of 5, and is the lowest value recorded on the scale. A similar perception is shown in relation to cruise ship tourism, which attains a value of 1.86. Therefore, the data seems to indicate that residents complain about some impacts caused by tourism such as noise, smells, bad behaviour and especially binge drinking tourism which goes hand in hand with the aforementioned aspects.
In contrast, there are no complaints about tourists in general (Table 3) .
Based on the scores that each survey respondent has in the corresponding items of the tourismphobia scale, the arithmetic mean aimed at evaluating the overall tourism-phobia has been extracted. From the results obtained, we could point out that the residents whose average score is over 4 have a significant level of annoyance in relation tourism and we could classify them as tourism-phobic; the percentage of residents that could be identified as such is 17.5 %, the profile of this group is characterised by a predominant age of between 46 and 65 years, single, born in Malaga, university educated and residing in the Victoria, Ollerías, Thyssen Museum and Beatas sections. At the completely opposite end are the residents who are not very annoyed by the presence of tourists (values between 1 and 2). This tourism-philic group is comprised by 22.2 % of the respondents and the main difference in relation to the tourism-phobic residents is that it is formed by an older population with a significant presence of residents over the age of 65 years, widowers, who share sections with a high presence of tourism-phobic residents in the Thyssen Museum, Victoria and Lagunillas zones.
In the distribution by sections of the overall tourism-phobia represented in Figure 10 . It can be seen that the section of Calle Larios stands out above the rest due to the high concentration of visitors in this central space, area where it is possible to access most of the tourism offer in the historic centre.
Secondly, the sections of La Goleta, Carretería and Beatas stand out, where there is a high concentration of bars, restaurants and night-life venues which have a negative impact on the quality of life of some residents and thus there is a negative assessment of tourist activity. In this area live most of the residents of the historic centre. Thirdly, the southern zone of the historic centre, which includes Soho and the Barrio de las Artes, has a relatively low level of conflict, despite the fact it maintains a high percentage of the resident population. This area has been the location of an offer Boletín de la Asociación de Geógrafos Españoles, 83, 2823, 1-32 of accommodation and restaurants for people with greater purchasing power, which is generating little conflict. Also, residents have a very clear perception that tourism and the Council have decisively contributed to improving the neighbourhood. Source: own elaboration The thematic cartography elaborated by sections (Figures 3-9 ) spatially located the variables analysed, corresponding to the scale of tourism phobia. Significant differences are observed in the north zone, Larios street and south zone. Subsequently, these variables are studied in section 4.3. 
Analysis of variance: sociodemographic variables and tourism-phobia
After the descriptive analysis of resident profiles, variance analysis was carried out in order to find out the different behaviour in relation to tourism and tourism-phobia among the two groups that display different attitudes: those who are very annoyed by activity and the others who are not Boletín de la Asociación de Geógrafos Españoles, 83, 2823, 1-32 annoyed at all by tourist activity (Table 4 ). The main statistics provided by the analysis of variance according to sociodemographic aspects are as follows:
Age: significant differences were found between age groups, with the F value found to be F=6.253 corresponding to a value (p=0.000). The post hoc test (Scheffé) determines that all the age groups (from 18-35 years, p=0.011; from 36-45, p=0.028; and from 46-65 years, p=0.001) feel greater annoyance in comparison to those over the age of 66.
Marital status: there are significant differences between groups with regard to marital status, F=3.908 corresponding to a value (p=0.004). The post hoc test (Scheffé) determines that single people and those living with their partner (p=0.038 and p=0.010 respectively) feel a higher level of annoyance than widowers.
Level of education: a significant link was found between the level of education and tourism-phobia;
F=9.332 corresponding to a value (p=0.000). The post hoc test (Scheffé) determines that those who have primary studies feel much less annoyed than those who are university educated (p=0.000).
No significant differences were found with the other variables: gender, place of birth and length of residence. In order to implement the objective of analysing the level of irritation and the possible tourismphobia of residents, the chi-squared test was applied to the tourism-phobia scale in relation to the sociodemographic variables and urban space management in order to determine the interdependency between them (Table 5 ).
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The analysis results of the tourism-phobia scale in relation to the sociodemographic variables shows that there are essentially four most significant factors: place of residence, age, level of education and marital status. The most explanatory sociodemographic variable is the place of residence within the study area. The questions on the tourism-phobia scale that are most linked to the sociodemographic variables are: the presence of tourists everywhere, cruise ship tourism and tourism in general. With regard to the significance of the place of residence variable, it is due to the fact that the spatial distribution of tourists in historic centres is uneven and tourists tend to concentrate in very specific areas, therefore perceptions of them as something negative can vary significantly between the different areas of the city. In the case of the city of Malaga, as shown in the maps (Figures 3-10 ), the section that shows the highest values in these categories is the Larios section, which corresponds to the most visited area in the city. It is also necessary to highlight the presence of high levels of tourism-phobia in areas of the centre that are not very close to the Larios area, notably including La Goleta, one of the areas with the largest population, where the presence of tourists has not been very common and the tourism-phobic attitude may be mainly caused by the emergence of tourism accommodation in these areas and the generation of conflicts that affect coexistence and the daily life of its residents.
On the other hand, other aspects relating to the perception of the impacts caused by the behaviour of tourists such as dirt and smells, noise, bad behaviour and binge drinking tourism show differences relating to age, marital status and level of education. It is possible to point out that the Boletín de la Asociación de Geógrafos Españoles, 83, 2823, 1-32 population aged between 46 and 65 is that which has the most negative perception of the dirt and bad smells generated by tourism and binge drinking tourism, while the level of education, highlights that university educated and married residents have a more negative perception of the behaviour of tourists and noise.
Lastly, as mentioned previously, the chi-squared test was also carried out for the tourism-phobia scale in relation to the management variables included in the questionnaire (Table 6 ). In this case, it was about evaluating where the overall tourism of residents, quantified as the average of the different items, showed significant differences in relation to the assessment of the tourism management of the Council. The result shows that the three questions show significant differences, therefore residents with a greater degree of tourism-phobia view tourism management of the historic centre as the main cause of their discontent and acknowledge that if tourism were regulated more adequately, their attitude towards tourists could improve. When the issue of tourism-phobia is approached, the residents have a very clear response, they are generally in favour of tourists and tourism because they value its contribution to improving the city´s economy, what they view negatively are some aspects of tourism or types of tourists, as outlined in the following responses:
"We have nothing against tourism, we have always experienced it, we have a tradition of tourism that we have grown up with, it has nothing to do with tourism, we want family tourism, cultural people, normal people and to attract it, don´t build over me or offer low-cost seats" (R.6) (TPHIL-M).
"The people of Malaga and residents, we like tourism. The people of Malaga have always made a living from tourism and what we don´t like and what affects us is overcrowding, there are people who come and cannot enjoy anything because there are too many people in the street, they don´t even enjoy the city. We don´t reject tourists at all, we are tourists too when we visit another place, I love travelling, perhaps we need to think about another type of tourism, tourism that is integrated, that respects the traditions of the place it goes to" (R. 2) (TPHIL-I).
"I cannot refuse the tourist, at all, I like the tourist who behaves well, I do not want Malaga to become a theme park" (R.9) (TFOB-M).
Among the interviewees there is only tree residents who do think that there may be tourism-phobia among the residents of the historic centre:
"I think that tourism-phobia is indeed being created naturally, a) because we do not at all like the type of tourism that is arriving, b) saturation results in a staggering drop in the quality of life, and c) those of us who are owners are seeing that our homes are worth money if you leave it" (R.4) (TPHOB-M).
"It is happening that we will have tourism phobia, there will be no choice, because it is logical, this type of tourism does not create a job, and the ones it generates are precarious, very badly paid. This type of mass tourism does not benefit us and needs more control.
Also, does this tourism benefit? To the catering industry ..., I don't know who benefits".
(R.9) (TPHOB-M).
"Mass tourism is rejected, tourism that bothers. I believe that a tourism phobia is being created, as a disease, since you cannot walk in the streets, you cannot live in peace" (R10) (TPHOB-I).
It is also necessary to highlight that there are residents who are annoyed when they are called tourism-phobic and don´t understand why this name is used to designate a state of annoyance: (foreigners) and I am called that because I complain, but it isn´t due to the guiris that come, the problem is the overcrowding, it is when there are so many tourist properties and you can´t go down a street because there is a continuous stream of guiris coming and going, the problem is that the entire historic centre is at the service of tourists and the tourists who come are not the type we wanted to attract two years ago. If this is the city model they want, they should explain it to us (R.5) (TPHIL-M).
The residents have outlined their concern with the city model that is being created and above all, they fear that Malaga could become a city like Magaluf:
"What happens in Magaluf is already happening here and progressing" (R.6) (TPHIL-M).
"The situation in Magaluf is already here, we have videos recorded of groups of 15 guys that arrive drunk, urinating in the street and shouting the whole time. What happens is that we have this idea that when me talk about the centre we mean Calle Larios and as it doesn´t happen there, it doesn´t happen anywhere" (R.6) (TPHIL-M).
"We have adapted to the Magaluf model and that is not a slogan, we are already seeing that, the other day I counted seven stag parties during a walk around the centre, why, because there are cities that are limiting them and they are coming to Malaga" (R.4) (TPHOB-I).
Regarding whether tourism is responsible for their problems, all the residents point to one responsible party, the Administration or the Council and its poor management, or breach of existing legislation.
"I don´t feel represented by the Council, they think more about the revenue they receive than the residents. There is no planning or control in relation to tourism by the authorities" (R.1) (TPHOB-M).
"I think that it is totally responsible, totally responsible for the good and bad, Malaga has changed a great deal due to the council, t has carried out a lot of projects in the city in big areas such as the port, but it is responsible for not being able to control the imbalances that are being created" (R.2) (TPHIL-M).
"Tourism isn´t the cause of the problem, it is the council. Don´t bring more people than you are able to control. I am not against tourists but rather the poor management of the council and the arrival of binge drinking tourism, and the fact that there are no rules or they are not enforced" (R.3) (TPHIL-M).
"An administration that doesn´t get involved at street level and that does nothing, is no use to me" (R.6) (TPHIL-M).
"I am not against tourism, I am against chaos, tourism is another source of revenue, but I am against it being the only source of revenue. What happens is that that the Council doesn´t comply with the by-laws on anything" (R.7) (TPHIL-M).
"Tourism is not controlled, ... it is emerging a rejection of tourism; tourism is not controlled by the City Council, it is a low quality tourism that does not provide benefits or provides few benefits" (R.9) (TFOB-M).
Conclusions
The historic centre of Malaga, just like what has happened in many cities, has experienced significant tourism growth encouraged by the different actions aimed at promoting the city as a destination for cultural tourism and due to the proliferation in recent years of an increasing offer of tourist accommodation. These transformations have caused a series of tensions between tourists and residents that had not been experienced thus far and which have been called tourism-phobia, in line with what other authors have identified (Milano, 2018; Huete & Mantecón, 2018) .
In the historic centre of Malaga, the presence of two groups of residents with clear and opposing attitudes towards tourism can be seen: tourism-phobic and tourism-philic. These two groups differ according to age, marital status and level of education and indicate one of the social transformations that the historic centre has undergone. The tourism-philic group represents the traditional population who have lived in the area for a long period of their lives. They are an ageing population, with little education, comprised of a high percentage of widows and widowers, pensioners, who despite the inconvenience caused by tourism, are more concerned about other effects such as gentrification (the disappearance of traditional trade and their old neighbours, the occupancy of public spaces, among other aspects). On the contrary, tourism-phobia is represented by middle-aged people, who live with their partners and have received higher education; they are liberal professionals who have chosen to live here because they appreciate the cultural value of the historic centre and have no professional relationship with tourism. The majority made this choice before the great tourism growth of the historic centre, therefore they have a very negative view of the change. This is the only population that has come to cover the disappearance of residents in this area, as the increased price of rental and property prices has, to a large extent, resulted in the residential emptying of this area. More than half of the residents are property owners.
The tourism-phobic group is not the majority, but it is significant. This group is annoyed due to certain consequences of tourist activity that affect their daily lives such as binge drinking tourism, dirt and the bad smell of the streets and the bad behaviour of tourists, but the general irritation towards tourists is low. This statement coincides with comments gathered in interviews, in which the interviewees complain about the inadequate management of tourist activity. This situation is consistent with what has been outlined in other research that encompasses studies for other European destinations such as Barcelona, Amsterdam and Berlin (Alcalde et al., 2018) or Venice (Troncoso, 2018) . Tourism-phobia is attributed to inadequate management of tourist activity or that is against residents (Milano, 2018; Troncoso, 2018) , however other authors draw attention to the diversity of the origins of the problems that affect residents in tourist spaces and that converge in tourism (Mansilla, 2018) . In the case of Malaga, some authors point out that over-tourism is the main element that affects the lives of residents and that there are numerous elements that fuel tourism pressure, mainly gentrification that empties the population of the area and public and private collaboration that transforms the urban space for an exclusive tourist activity (García, Barrera & Scalici, 2019) .
The residents interviewed point out that improper tourism management is attracting low-cost tourism, drunkenness, stag parties, which is one of the main causes of this discontent. On the other hand, residents outline their concern with the model of city that is being built, which seems to moving ever closer to the structure of Magaluf. Both the interviewees with tourism-phobic attitudes and tourism-philic attitudes, complain extensively about the deficient management by the Council of Malaga. This situation is in line with the responses given by the respondents in relation to questions about tourism management, who display considerable annoyance (Table 3 ).
The distribution of the perception of tourism-phobia is not homogeneous among the different census sections and the assessment by the residents is conditioned by the type of activity carried out by the visitors, their degree of concentration, the characteristics of the urban morphology, the presence of activities that generate a greater level of annoyance: binge drinking tourism, bad behaviour by the tourists, dirt and noise. In general, there is not a rejection of tourists, but rather rejection of some of their impacts, and residents do not view the presence of tourists or cruise passengers as something negative.
In short, what is named tourism-phobia seems to be a critique of the model of tourism management, rather than a criticism of tourists or tourism. Having said this, the existence of a group of residents who are quite irritated with tourism and tourists and the general discontent with tourism Boletín de la Asociación de Geógrafos Españoles, 83, 2823, 1-32
